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Important Notice and Disclaimer

This presentation may contain forward-looking statements that involve assumptions, risks and uncertainties. Actual future
performances, outcomes and results may differ materially from those expressed in forward-looking statements as a result of a
number of risks, uncertainties and assumptions. Representative examples of these factors include (without limitation) general
industry and economic conditions, interest rate trends, cost of capital and capital availability, competition from other developments
or companies, shifts in expected levels of occupancy rate, property rental income, charge out collections, changes in operating
expenses (including employee wages, benefits and training costs), governmental and public policy changes and the continued
availability of financing in the amounts and the terms necessary to support future business. You are cautioned not to place undue
reliance on these forward-looking statements, which are based on the current view of management on future events.

The information contained in this presentation has not been independently verified. No representation or warranty expressed or
implied is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information
or opinions contained in this presentation. Neither CapitaRetail China Trust Management Limited (the “Manager”) or any of its
affiliates, advisers or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising,
whether directly or indirectly, from any use, reliance or distribution of this presentation or its contents or otherwise arising in
connection with this presentation.

The past performance of CapitaRetail China Trust (“CRCT’) is not indicative of the future performance of CRCT. Similarly, the past
performance of the Manager is not indicative of the future performance of the Manager.

The value of units in CRCT (“Units”) and the income derived from them may fall as well as rise. Units are not obligations of,
deposits in, or guaranteed by, the Manager or any of its affiliates. An investment in Units is subject to investment risks, including
the possible loss of the principal amount invested.

Investors have no right to request that the Manager redeem or purchase their Units while the Units are listed. It is intended that
holders of Units (“Unitholders”) may only deal in their Units through trading on Singapore Exchange Securities Trading Limited (the
“SGX-ST). Listing of the Units on the SGX-ST does not guarantee a liquid market for the Units.

This presentation is for information only and does not constitute an invitation or offer to acquire, purchase or subscribe for Units.
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é' Singapore’s First and Only China Shopping Mall REIT

Geographically diversified portfolio in 1st, 2nd & 3rd-tier cities

BEIJING
- . CapitaMall Anzhen
HUHHOT #% CapitaMall Shuangjing
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E. Balanced Property Portfolio of 9 Quality Malls

[ 6 multi-tenanted malls drive portfolio growth ]
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E‘ Anchored by Well-Established Brand Names

Our anchor tenants include...

Beijing Hualian Group: Wal-Mart: Carrefour:
One of China’s largest retailers World’s largest retailer * World’s second largest retailer *

2

McDonald’s Nike Girdear

Mango KFC Hot Wind

Espirit Watsons Sox World

Zara Swatch Silver Town
Starbucks Subway  Fairwhale

Pizza Hut Uniqlo Sport 100

Calvin Klein Jeans Crocs “NEIt” BB

* Source: Deloitte report Global Powers of Retailing 2011 Cap {ta Retail
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E‘ Well-placed to tap on China’s consumption growth

 Robust retail sales growth underpinned by growing disposable
iIncome and increasing urbanisation

« Stimulating domestic consumption as one of the key strategies
in China’s 12'" five year plan (2011 — 2015)

China’s retail sales grew 18.4% 2010

China’s per capita income grew 11.3% in 2010
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Source: National Bureau of Statistics of China Cap .taRetail
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. CRCT’s malls are strategically located in high
growth cities

Strong retail sales growth! YTD 2011

GDP Growth Rates in 2010

20% - 25% -
20% -
15% -
15% -
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10% -
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0% T T T T T T T 0% T T T T T
Beijing  Shanghai Huhhot ~ Wuhu Zhengzhou Wuhan  China Beijing  Shanghai  Huhhot — Wuhu ~ Zhengzhou Wuhan — China

1 YoY rgljrowth from Jan — Jun 2011 for China, Jan — May 2011 for Beijing, Zhengzhou and Wuhan; Jan — Mar 2011 for Shanghai, Jan — Apr 2011 for Huhhot and
Wuhu.

Source: National Bureau of Statistics of China, Beijing Statistical Information Net, Statistics Shanghai Government, Statistical Information of Wuhan, Ministry of
Commercial of Inner Mongolia, Statistical Information of Zhengzhou, Wuhu Statistical Information Net.
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Performance Since IPO
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¢  Growth in Distribution Per Unit

DPU (cents)
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. 2011 Annualised
DPU 8.671

1 Annualised DPU of 8.67 cents based on 1H 2011 DPU of 4.30 cents.
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/ CRCT: High Yield of 7.1%

7.1%

3.9%
3.5%
2.8%
2.5%
2.3%
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CRCT Yield!  Singapore 10-year China 10-year Govt  FSSTI Yield3 FSTRE Yield 4 CPF Ordinary  12-month Fixed (S$)
Govt Bond Yield 2 Bond Yield 2 Account® Deposit6

Sources: Bloomberg, CMTML, CPF Board, Monetary Authority of Singapore
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Based on annualised distribution per unit of 4.30¢ for 1H 2011 and the unit closing price of S$1.22 on 30 June 2011.
Singapore Government 10-year and China Government 10-year bond yields as at 30 June 2011.

Average 12-month gross dividend yield of Straits Times Index stocks as at 30 June 2011.

Average 12-month gross dividend yield of Straits Times Real Estate Index as at 30 June 2011.

Prevailing CPF-Ordinary Account savings rate.

Average 12-month S$ fixed deposit savings rate as at June 2011.
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Growth Strategy & Market Outlook
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E‘ Three-Pronged Growth Strategy to Drive Total Return

( Growth Drivers ]

( Organic 1 [Asset Enhancement} [ Acquisitions }
 Rental step-ups - Potential asset * Strong pipeline from
enhancement, including at ~ CapitaMalls Asia for
* Potential upside from master-leased malls, which CRCT enjoys
tenant sales subject to requisite rights of first refusal
approvals being obtained . L

 Growth from proactive PP J « Third-party acquisitions

lease management

Cap/taRetail
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f Growth Strategy — Organic Growth

. 202011 gross revenue T 10.9% y-o0-y to RMB161.0 million

« 2Q 2011 net property income T 11.3% y-0-y to RMB108.1 million

Ave. Daily No. of Shoppers Ave. Monthly Sales (RMB psm)
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f Growth Strategy — Asset Enhancement

[ CapitaMall Saihan — from master-leased to multi-tenanted mall ]

 Recovered space from master leasee Beijing Hualian Group (BHG) and
repositioned mall

* Relocated popular fresh foods section of BHG from Level 1to Level 3
v/ Re-leasing to higher-yielding specialty tenants
\/ Level 1 gross rental income t ~ 120%

v/ Improved circulation on Level 3, drove up shopper traffic and rental values
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f Growth Strategy — Asset Enhancement (cont’d)

[ CapitaMall Saihan — from master-leased to multi-tenanted mall ]

v/ Opening of 6-hall cinema in 4Q 2010, only modern cinema in locality
v/ New popular food and beverage outlets

v/ Widened range of service offerings in the mall

.-
L -
: >

Jinyi Cinema opened in 4Q 2010 New F&B outlet
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f Growth Strategy — Asset Enhancement (cont’d)

Successful transformation of CapitaMall Saihan into one-stop
shopping, dining and entertainment destination in Huhhot

FY 2010 Gross Revenue (RMB) &  33.2%y-0-y

FY 2010 NPI (RMB) T 525.0%y-0y
FY 2010 Tenant Sales ' 1.8times y-o-y
End-2010 Occupancy Rate 97.7%

(92.6% in end-2009)

New facade of CapitaMall Saihan
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Growth Strategy — Acquisitions

[ New acquisition of New Minzhong Leyuan Mall in Wuhan J
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E‘ Market Outlook

« China’s 2Q 2011 GDP grew 9.5% y-0-y, GDP growth for 2011 estimated at 9.6%"

» China’s retail sales expected to remain healthy, underpinned by robust GDP
growth, pro-consumption policies and increasing urbanisation

* Retallers of various trade mix stepping up expansion plans in China

« CRCT in 2H 2011
v New Minzhong Leyuan Mall to start contributing to portfolio from 3Q 2011
v’ Capitalise on retailer expansion in China to optimise portfolio tenancy mix
v Continue to pursue acquisition opportunities

* Source: National Bureau of Statistics of China for 2Q 2011; International Monetary Fund, World Economic Outlook Update, Jun 2011 for 2011 GDP
growth.
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é Key Investment Highlights

v'Attractive yield on investment
v Exposure to China’s high income and consumption growth
v Mid to long term appreciation of RMB

v Most resilient sector during economic downturn
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For enquiries, please contact:
Mark Wai Ling (Ms)
Investor Relations
Tel: +65 6826 5521
Fax: +65 6536 3884
Email: mark.wailing@capitaland.com
http://www.capitaretailchina.com
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